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2020 IN REVIEW – EXPORT PROMOTION

• Largest METS Canadian 

pavilion yet visited by 

Canadian Trade 

Commissioner to the 

Netherlands

• Secured an additional 

$120,000 for METS, 

Genoa, Croatia. 

• Secured more than 

$600,000 over the last 

seven years. 

• 2021 plans are made –

hoping for normal times!
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INVOLVEMENT WITH ICOMIA
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2020 IN REVIEW – THE NEED FOR OUTDOOR RECREATION 

INFRASTRUCTURE

• Secured an Op-Ed in 

Canada’s #1 Government 

Relations newspaper          

The Hill Times.

• Work continued to evolve with 

the Canadian Outdoor 

Recreation Roundtable

– Asked for dealer relief 

during early days of COVID

– Letter to Prime 

Minister/Environment 

Minister related to 

tourism/parks infrastructure
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2020 IN REVIEW – PARLIAMENTARY 

OUTDOOR CAUCUS BREAKFAST
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2020 IN REVIEW – LUXURY TAX ADVOCACY
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PRIME MINISTER RESPONDS 

TO OUR LETTER ON TRADE 

JULY 2020

“Our government understands that the 

free flow of goods and services 

between the U.S. and Canada 

including aluminum – is important for 

jobs and economic growth in both 

countries.”

“You can be assured that we will 

defend Canada’s aluminum sector and 

its workers,and keep working towards 

ensuring that free flow remains 

uninterrupted.” Justin Trudeau
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MOST RECENT ADVOCACY

• New Director General at Transport Canada Office of Boating Safety (Key bureaucrat in charge 
of Recreational Boating) Julie Gascon

• Stephanie Kusie, Member of Parliament Calgary Midnapore (Shadow Cabinet Minister for 
Transport) Conservative

• Tony Baldinelli, Member of Parliament Niagara Falls (Shadow Cabinet Minister for Tourism) 
Conservative

• Alister Smith, Deputy Director, Trillium Network for Advanced Manufacturing
• More than a dozen letters to various ministers in Ottawa and Ontario following initial 

lockdowns
• Meeting with policy staff to Ontario’s Minister of Environment on E15 in Ontario
• Application for boating on-water safety program 
• Transport Canada Changes

• Pleasure Craft Licensing Program
• Changes to Rental Safety Checklist
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CANADIAN NEW BOAT SALES UPWARD TRAJECTORY

SOURCE: BY NMMA USING TCN DATA
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CANADIAN BUYING BEHAVIOR BY PROVINCE

2020 2019

SOURCE: BY NMMA USING TCN DATA
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RISE IN INTEREST – PLEASURE CRAFT OPERATOR CARDS UP 73% VS 2019

SOURCE: TCN
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Surges with Record Traffic in 2020

BoatDealers.ca recorded a 57% 
increase in unique Canadian 
visitors in 2020, as well as a 
51% increase in unique global 
traffic. 

Over 4.7 million visitors flocked 
to the site, of which 2.4 million 
were unique visitors. 

The total traffic accounted for 
over 23 million pageviews in 
Canada, and over 25 million 
pageviews total. 

Traffic Canada – 2020 vs 2019
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CANADIAN BUYING BEHAVIOR (NEW V. PRE-OWNED)

SOURCE: NMMA
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OUTBOARD ENGINE RETAIL SALES IN 2020

SOURCE: NMMA
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ANNUAL OUTBOARD ENGINE 
RETAIL SALES

SOURCE: NMMA
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NEW PERSONAL WATERCRAFT RETAIL SALES IN 2020

SOURCE: NMMA
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ANNUAL NEW PERSONAL WATERCRAFT RETAIL SALES

SOURCE: NMMA
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